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- Exceltaur, the Alllance
r Excellence in Tourism

~ firms and associations. It
has now presented ==
“We Are All Tourism'
new campaign aimed

' 'Spam The campaign motto,
- “We are all Spanish tourism
~ andeveryonehasajobto
do”, points to the: rmportance
: ofasector.ui? ol

X-  euros a year;cn average
~ the words of Pedro Barcelo,
ar-  the chairman of Exceltur,
~ “Spanish tourism has -
~ changed its habits, 2 :
~ time has come to adapt if we
- are to competeinthe
- emerging markets. What
- _matters is not that teurists
~ should keep comlng,but
Z that they should ksep
. cemmg back £ e
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