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Traditional sun-and-sand holidays in
Spain are back in vogue with foreigners

Output in the tourist sector forecast to triple that of broad economy this year

AMANDA MARS / A. S., Madrid

“If we could have put up 100 por-
table rooms here on the side of
the building, we would have had
them full throughout Easter,”
says one of the managers at the
four-star Hotel Jacaranda in a re-
sort in Tenerife.

Upbeat reports like this have
been common of late in Spain’s
tourist industry. As the country
struggles to emerge from its
worst financial crisis in decades
— the worst is over but there are
no great things on the horizon —
tourism is keen to re-establish it-
self as the goose that lays the gold-
en eggs, and this is particularly
apparent in the seaside holiday
sector.

Spain is enjoying the offshoot
of the uprisings in Arab countries
such as Tunisia and Egypt, which
have diverted tourists and helped
fuel recovery in the Spanish in-
dustry. The main beneficiary of
this has been the Canary Islands
where overseas demand has been
strong at the start of this year.
Coastal areas have reported occu-
pancy rates of close to 100 per-
cent over Easter and the forecasts
of the hotel sector have improved
for the first time in three years.

Exceltur, the industry’s big-
gest lobby group, say that market
players have now raised their ex-
pectation for sector growth in
2011 to 2.2 percent, up from 1 per-
cent. The figure is nearly a full
point above the government’s 1.3
percent growth forecast for the
overall economy this year. The
state’s estimate is three times
higher than predictions by other
expert bodies, who predict more
modest GDP growth of around
0.8 percent.

According to Exceltur, the
tourism sector’s output rose 2.4
percent in the third quarter. The
figure tallies with those from the
Tourism and Trade Industry’s
Frontur survey that put the num-

Arrivals up in first
quarter as Italians,
Scandinavians and
Dutch flock to Spain

The domestic
market continues to
account for half of
total demand

ber of foreign arrivals at 3.6 mil-
lion in March, a 0.6 percent in-
crease on the previous year. This
follows annual rises of 4.7 per-
cent in January and 4.3 percent
in February. For the first quarter
overall, the number of visitors

was up 2.9 percent at 9.1 million.

The number of visits from
Spain’s biggest markets, Britain
and Germany, stayed low in the
first three months of the year, but
that was more than offset by a
jump in visitors from Scandinavia
and Italy of 11.7 and 10.9 percent
respectively. Spain’s popularity al-
so shot up with the Dutch and
Belgians  whose  numbers
climbed by a fifth.

Those figures were backed by
data also released Monday by the
National Statistics Institute (INE),
which showed the number of
overnight stays in hotels by non-
residents had risen 13.5 percent
to 7.7 million as the occupancy
rate improved 4.5 percentage
points from a year earlier to 46.3
percent. Average revenues per
room also picked up despite a

1.0-percent fall in prices.

Significantly, however, over-
night stays by Spaniards in
March declined 4.5 percent, re-
flecting high unemployment,
heavy household debt, and a fall
in purchasing power. “It should
not be forgotten that the domes-
tic market continues to account
for half of total demand and
Spain has been in a situation of
stagnation or decline since the cri-
sis broke,” says Exceltur’s vice
chairman, José Luis Zoreda.

The tourism industry is huge-
ly important to the Spanish econo-
my, accounting for about 10 per-
cent of its GDP. It is also a signifi-
cant source of employment, but
analysts say it is too early to tell if
the surge in visitors has created
enduring jobs or a pick-up in sea-
sonal hiring.



